2024 &£ 10 8 SE=E 5! Oct. 2024
£ 45 1 No. 45

“BRAN” BEAATEREEERERUEBRASEE
FEHT
RHERZE HERUZRFEB L 200051
[ BIXEAREFA FAA” AERl, NAEGFAEROMA LK, HHRDMH 0 E

PR RATIRANIRT, I T REGFAMEA “RAAN” AL hHReiH L EIMMEENESER. ki
ARG TN INEBE R EREZFORET S, FMMUAELARGALBRHELG A XS
12 & 3AT iRk fo e 48, LAGFIE M SN FHO BRIt ERELEEZHETRRER. AT, ©®
LRE T BE IS, MERIERERS . FRFARAHLAEEFR AR ER, 2R EEFAEN
BROGEE., ZAMF, BRUEREGFLE “RXA” Ae, RORRKREGFAENE LXHE, ARk
F R S R B IR Lk b . R E AR

[Tk LG ¥4, RS L BIREH: XA FHEX

[hESHE] 6647 [XHFFIRMIA [3CEHS]11647-9265 (2024) -0045-19 [Wrks HHA 2024-09-14

—. 55

FE 4 BRAL HERR DN E AT [ B2 & 200 H 28
RN, RS AESEN S OhEE
o= ST Y LY e S ES LN A L2 WS
e B FE B B0 SR G BB L IR S5
AR BRN OCH 2K . B, B H AR
WS IR S 5, 3 AR 5] A Bk
AL TR E BRI SR LR SR T E PR
TEEAAAEREIEM . R, ZaTEEL
7 f B 5 14D ] o A 398 v 7% 1 A 1 22 b o
—JrH, WS T A, S AL
Gyl T S R B B SIS, P E &
M BAE AR S IR R MR, R
rid. B—Jrm, HmT3CieER. ARRRIE
AR SALHR RS A EE, mEL B 5
TE B PR ] R AR AR B AR ARARACR
AEESE A

it [ [ st iz i) A W3R T AR S

M RFE IR, ORI (R B A AR e %
A B R o AT DR RIR 3%
S R R RAE [ bR BRI EE S S
BANEAER) “HERN7 Bk, WABFRAE
FRNEE BT R R b I R0 [ Pt AL R
R E e AA EEMISEE . BERR
A RBILARANS, T80 RAERE 23T
RN AFH, fEs RS HEMAL I8 = R A% L
PHEAVRFE, SR A i Y 5 ] B A 1 20
R

= MREREM

AL AR . I BT B X
FALFR) Sl AR BRI AR . v A ) ot WL T 0 0K i
TR B & BHRRCR . Rl 3
WEEZ AL . S R B BT BA 1Y
Ry e 5 i LT R R BB 3R, AT AT X 1
Wb BEIE AL SRAR Y . MR R R 5. i
TR A R RS T T, RERS B A MR



2024 % 10§
& 45 4

RIAE RN, LARBIRAER %4, FHE B
LR AR R AFTE &

PR RS . B B, STk
Z e AR RSUR K RN R . =R
FALTE (¥ [ B A 3 o, 0 2005 R B T [ 5%
FIHLIX 52 A% SO 37 LR T =
Hfpr e ER ez R, HITE B RHEr L
T AR 5 SO AL IR IR S B R AT
R Y R AR TR R R, R Rk
BRSO 5o T ARAATT B ST AR s
FAE 2, RENS I SE AT & L T SRAA A
BN, PR IRI BRI UL .

RN “HERN” 1E(E Bt
6 TR AR A B E Y o FE RS S U B
ES] TR e S et S Y B YN
M, MATAR B SR E B TR
PR PR R . A AR 5. B PR
DA KXo BEE 2 AR 0 T e, 04 5 ) o AR
TR A i b AL SRR . e N
WABATN R A TR S AR TE R AL i BT %
Bk AR SR AL T AL A . AR AE
B N, 5 B Tl B 3 A s
ST, EiF RIS, iR
T i A it AT G A% 1R T o R AR

=\ O REBEZEMERIRNERB
iz iz Ll

TE BB i Y G E Bre b, SkAE
A T A [ VR RS IR 2 YRR, X e [
AR A A BRI AR, 6 SO
AEARIRE . SRR A A vp [E ST A AN

Oct. 2024
No. 45

e AR il W B0 A 1 rR R E R — PiVRF R )
RN e, KIEHEEENIER, Al
W E R AN A A LR AR A B A5t
Fra, REEE BB AN, A
B BT RS i R SAL SR N HERA T . AR
PEATE N

B, REH NS S BA TR
TERIAE T o AT B A [ g I 1) 2 S A A 3
MEErR,  BENS EARRR AR B KR ST AR A
e T H ST S AFIKTM
PANTR, REEEESIIX LS BT H
EEEVER ORI AR . B, ARATTRTRES
RAUE AL T USRI A . BT SE
PR BB SCAL I 22 e RS T NS 2, IR
HAL LA E (W75 AL B 2 AL AR . X R ik
A8 A BT 5% H R A et e B B LR 5
JIRIZE S TTRIER 5 o

HR, R A RS XL 3k N 34T
EEEAN N o B SO R NS S RS,
ok B A R SR 46 45 S A FE PRk b T g
B ERRZE . RIEH A A HXA
[ AR 5 K, RE R G B
BEAT 5 5 AR B 52 Ak 25U SRy s B A 2 A1
U RIR, AR AR S TR S
bLdn, 5 5% B SRR S SE A S 1 T
AT IRE, B R o ] AR (1 SC AL
B LA [ 52 AR #GE (177 st AT A

BEAL, SR B S A SR T v A At
G EBEAERE A HEEE T E . il
IIE R RN S 5 H MR L, ek



2024 % 10§
& 45 4

PERTALRRBOR M B Wt =R n] DUR g
XL S 0 S I R AL R SRS AN 2, AL
R R R IRROR . B, i ok
R R R AR MR A [ ) A 3R ROR A
i, RS AT DUET ) b At B A% T 2R A
7, DR L R IR 3R R A0 77

M. ETEIABEERRRHEERE
N W e

N T AR R AR B A RN
YRR, $2TH RS i T 5 1) L B AL R OCR
RS NLE B AR A B A A B IR O R R i R
TR H ER AR A2 “IERN 7, HES A
[ b 208 U A SEME F) AW T, BUR LR
RS

(—) LR & # A HA

BRI SR & E . R A

W s A R IR AR S S S AT R EE

— 7T, AEORE RGO RS, n “
E SR, WEE . . 2R Rif
SN, B S A B SO A T
RN T i [FIF, JFie “Bs3esgbe” iR
M, FERAFSC Z A R B R T % 5+
B IR e 2R s SCAE N RE AT 53— T
HARFE 2 RIS BAE S, kg H AL
RAGARLE (WFTRE T W11,
AW CRITE . DSy 2. eAh,
BALSAAZ AL A, i A S e E R A
HFEZH, (EH SRR RS . B XA
SRS E AR, HAE AR B
fiff o [ SCAL T R, 3B BETE STAL R LG 4 2]

Oct. 2024
No. 45

Sl SRR R, AT AE A% R v i B
RIS, RESHERA T A= S R B = R A SRR

Shde
i o

(=) MEAR IR I 55 A 2

AR B 2B MMEZ R TR, il
SEME R TR TT RIS &R . AR TT
T, AN ZEHIN B S AR BEAT i A A AR DA
TS S IEE AP HbR. 2
TSR, RS E H T &R TR,
Fo g — X — sl 3 0m . SmE S i A
M, BRERSEIHERE, SRALERXER A S R
BORBE IR XA R R A AR SR ) B 22 2
SRS SR H 8ie AR TE38 . 2RV
% b, @RI AR LEE R RS, K
FEARATIAE S [t 2 Al e 1 1 ) B A&
AT R /e A S A D Y e pvi= R e N
AE B R B MRS BRI, W
VR BRIASE, 0B A A R
M. EE XA R AR SS, B AR
A2 BRI, AT B S R A = 1
R RRAR A% 3

(=) SEERT AR IR

g5 Al A 2 HU R & 1E, ke
B AR 2 IS ML L= . B 5
AL Z MR A A AR 2%, i a5 A [ AT LA
A, HRAE B 2 A T e M RN B UL C AR I
L AL, SRR, AL RS
JREATHR S, W OR M ATTREBE R BT R RN
B LA, FFREAMER PSR .
Hix, LR RESLBGES, WAk XRSS



2024 % 10§
& 45 4

WRITH - SRS, IR A4 IR TR
[ A2 AT HLRI R RR SR o tb4h, SCHFR
FHAEZHEBARHA , EPREAR S
SRR TE A, oEARAT N [ bR, 1
s AL E PR SR & B AR R BE . JEIT
RS EGE S, B A ARG OR B IR B R
FENA B FRT7 I BB SE R, 217 br
P T S U 0 s R A ) L B AT
A2 TR

(V1 HEhZ SRR

BREEZRT G, UilkE A4
W2 5 R S R A3 AR @]
B 2R B AR B, X BT R GBI,
(ERCECSNIEE (BN 3 U S LS R 5 3= P
Mg HF R ENEEAR. BOLE¥E
BAE KR, IERAEEAR SO B
ISR O R AR, )T

Oct. 2024
No. 45

fibATTAE [l A 41 B 237 & B A R I STAE AL
o MMM &, WEE EH BRI
Instagram 5%, JFWEITHHEFZAEKS, E
AR AT B AR 2 ) AR T A AR ROk
FARBRENE, IFEJEE A S E R
ST HBI L. b, 28R AR
J&. BEVFLLIRSEIES), A e E Y
PP, W5l 52 E RO
WX H A Z 577, RS
HIRARME AN GG /7, $RTT m i Y 4% 4k
IpE A YR

HEWH: EZFEREEHF Y KR
7 (BGA2000057)

EH R 8 (1982-), 3, Wk,
TR RN, ZRHE RS BRSO A8 i 2 B
MR, WL, WFare. #EERML, X
WAL,

The mode and path of international communication of university brand image from the

perspective of "gatekeeper" cultivation

Yan Xinfeng

School of International Cultural Exchange, Donghua University, Shanghai 200051

Abstract: Focusing on the role positioning of "gatekeeper" of international students in China,

from the perspective of cultivating international students, it deeply explores the international
communication of university brand image, and analyzes the core role of international students as
"gatekeeper” in the international communication of university brand image. With their dual status as
cultural communicators and information screeners, overseas students not only screen and
disseminate information about relevant universities in their own social circle and public opinion
field, but also play an important role in supervising and feedback the image shaping and
dissemination of universities during their study abroad. Based on this, the paper puts forward
through cultural integration, personalized training and service, practice orientation and interactive

mode and specific ways, establish the characteristics of the students, multiple mechanism,
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strengthen the students "gatekeeper" role, fully stimulate students information control efficiency, to
enhance the brand image of colleges and universities visibility and reputation and in the
international influence.

Key words: international students in China; brand image of universities; international

communication; gatekeeper; communication mode
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