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Exploration on the training of advertising professionals under the industry-university
collaborative system
Wang Jing
Beijing Vocational College of Finance and Trade Beijing 101126

Abstract: As an emerging interdisciplinary discipline, advertising is closely related to new
media, big data, artificial intelligence and other new technologies. How to cultivate advertising
professionals that can adapt to the market demand and have high innovation ability has become
an important task in front of colleges and universities. This paper first analyzes the current
problems existing in advertising professional talent training, put forward the advertising talent
training path under the collaborative system: one is the perfect professional curriculum system,
the second is to reform the teaching methods and patterns, three is to strengthen the practice
teaching, four is to encourage teachers to carry out teaching research, five is to establish
university-enterprise cooperation platform. Through the training path of advertising talents under
the industry-university cooperation system, it can effectively improve the training quality of
advertising professional talents, promote the discipline construction and economic development
of colleges and universities, and promote social progress and cultural communication.
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