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A comparative study on the training objectives of Chinese and Japanese advertising

talents

Yu Ling

Liaoning Advertising Vocational College, Liaoning Shenyang 110148

Abstract: The development of the advertising industry and the setting of talent training goals

are closely related. This paper makes a comparative study on the advertising talent training

objectives in Japan and China, finds the great differences in the advertising professional talent

training objectives in the two countries, and analyzes the reasons for the differences. According to
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the research, the advertising industry in both countries has appeared in the development of "one
specialty and multiple ability" phenomenon. Advertising professionals not only need to have the
corresponding professional ability, but also need to have the quality adapted to the development of
the advertising industry. Chinese universities must clarify their own positioning, highlight their
characteristics, not only improve their knowledge and skills, but also pay attention to the ability to
apply theoretical knowledge to practice.
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