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Teaching method reform and innovation research of marketing course

Li Zhanmiao

Changchun University of Science and Technology, Jilin Province, Changchun City 130600

Abstract: With the deepening of education reform, China's higher education has trained a batch

of high-quality talents, which has played a positive role in promoting the development of China's

social economy. Marketing, as a professional course with strong application, has been continuously

reformed and innovated along with the development of The Times and social economy. This paper

mainly studies and discusses the reform and innovation of marketing courses from the aspects of its
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teaching status, the existing problems, the significance of reform and innovation, and the reform
and innovation countermeasures, in order to provide some reference for the majority of educators.
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