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Customer relationship management countermeasure analysis

Guo Shunxiao

Wenhua University, Hubei Wuhan 430074

Abstract: customer relationship management (CRM) is a kind of customer-centered marketing

concept, refers to the enterprise to the customer as the center, through the integration of the

company's products and services resources, establish long-term stable relationship with customers,

to improve customer satisfaction and loyalty, maintain or increase the company revenue, reduce

sales and marketing costs for the purpose. CRM emphasizes the establishment of long-term and

stable cooperation with customers, emphasizes effective management of customers, and improve
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sales efficiency, reduce costs and improve profits by analyzing and mining customer information.
Therefore, CRM has become the mainstream of enterprise management in the 21st century.
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