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Research on logistics marketing scheme design method

Wang Feisu

Guangdong Communications Vocational and Technical College, Guangdong Guangzhou 5106
50
Abstract: The development of modern logistics has driven the growth of logistics enterprises, a
nd the position of enterprises in the logistics market is becoming increasingly important. How to ma
ke enterprises take the initiative in the fierce competition and promote the design of logistics market
ing scheme has become an urgent problem to be solved by modern logistics enterprises. Based on th
e analysis of the current situation of logistics marketing in China, based on the summary and analysi
s of the research of logistics marketing at home and abroad, the design method of logistics marketin
g scheme in China is also studied systematically. Through the research discovery, based on the 4 Ps

marketing theory, this paper proposes a set of practical scheme design methods, and takes a large tra
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nsportation enterprise as an example for case analysis. This method can help logistics enterprises to
segment the market, select the target market, formulate marketing strategies and formulate specific
marketing strategies. With the deepening of the reform of China's market economic system, people's
demand for logistics services is constantly increasing, which has promoted the rapid development o
f China's logistics enterprises. However, China's logistics industry started late, so there are many pr
oblems in marketing.
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